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Abstract

This quantitative research study aims to investigate relationship of SE to sustainable
supply chain management and organizational performance. Strategic entrepreneurship and
sustainable supply chain management were taken as independent variables and the
organizational performance was the dependent variable of the study.. Data was collected from
297 individuals currently working in different manufacturing companies in Karachi, including
International Steel Ltd, Shield Corporation Ltd and Service Industries Ltd. Results reveal that
sustainable supply chain entrepreneurship and supply chain management significantly effects
organizational performance. The study recommended the strong need for establishing and
maintaining strategic entrepreneurship and supply chain management for improving
organizational performance of manufacturing industries in Pakistan

Keywords:Strategic Entrepreneurship,Sustainable Supply Chain Management,
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Introduction

In recent years, increasingly demanding public policies, social pressures and
consumers have caused organizations to rethink their strategies, considering the importance of
economic and social development, without impacting the environment. Thus, society is
increasingly creating mechanisms to set standards for the consumption of products that pay
attention to environmental issues.

At this juncture, the environmental issue has guided business strategies and requires
organizations to adapt the production process. In this sense, business management based on
the principles of sustainable entrepreneurship has caused companies to restructure their
strategic management models to compete in the market and adapt to the new reality in which
they are inserted. Given the above, entrepreneurship was seen until then, as a mechanism of
social change, especially economic development; it was later considered as an indispensable
tool for sustainable development. Sustainable entrepreneurship is nothing more than exploring
opportunities for environmental and social niches, starting to form part of business strategies
as a way to increase competitiveness.

In this context, the changes arising from globalization have transformed the
determining factors of competitiveness, giving rise to new successful organizations and
making obsolete those that do not adapt to the new environmental conjuncture. Therefore,
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sustainable entrepreneurship can be a competitive strategy for companies, because it
intertwines various dimensions (social, economic and environmental) causing organizations to
produce products / services with higher quality and less impact on the environment.

Given the above, entrepreneurship was seen until then as a mechanism of social
change, especially economic development; It was later considered as an indispensable tool for
sustainable development. Sustainable entrepreneurship is nothing more than exploring
opportunities for environmental and social niches, starting to form part of business strategies
as a way to increase competitiveness. In this context, the changes arising from globalization
have transformed the determining factors of competitiveness, giving rise to new successful
organizations and making obsolete those that do not adapt to the new environmental
conjuncture. Therefore, sustainable entrepreneurship can be a competitive strategy for
companies, because it intertwines various dimensions (social, economic and environmental)
causing organizations to produce products / services with higher quality and less impact on the
environment. Understanding its basis, it can be seen that each product manufactured by a
company can have a distinct SC, and that each product can display in a wide range of
configurations. Some chains may be simple, that is, with few relationships, while other chains
may be complex in shape, involving many companies. Regardless of the type of configuration,
each participant in a chain can purchase materials from multiple vendors and sell to many
customers. In this way, a SC ends up converging on an organization where raw materials move
between layers of suppliers until they reach final manufacturing, and finished products tend to
traverse all layers of distributors and consumers in this configuration.

Thus, Nogueira and Brazil (2016) point out that sustainable entrepreneurship “posed
challenges for organizations with regard to greater responsibility for the use of natural
resources and the development of cleaner processes and products”. Thus,this study attempts to
investigate the relationship between SE and entrepreneurial strategy on sustainable SCM and
organizational performance of entrepreneurship companies in Pakistan. For this purpose the
influence of strategic entrepreneurship and entrepreneurial strategy on organizational
performance would be determined

Methodology

It’s a quantitative research and the primary data we have collected through structured
questionnaire from employees of manufacturing companies in Karachi. The items of the
questionnaire are all closed ended. The data was collected from 297 respondents. While the
data for literature review is obtained from research journals, papers and articles. The sample
includes 297 respondents from manufacturing companies including International Steel Ltd,
Shield Corporation Ltd and Service Industries Ltd.Non probabilistic sampling technique and
purposive sampling method has been used for conducting the research.The researcher has
adapted a questionnaire from Tipu and Fantaz (2018)to determine the independent variables
SE, SSCM and dependent variable organizational performance. A survey questionnaire was
adapted.

Data Analysis and Results

For this research, data was collected from 297 respondents through online
questionnaire from the individuals currently working in different manufacturing companies in
Karachi, including International Steel Ltd, Shield Corporation Ltd and Service Industries Ltd.
In Table-1 demographic profile of respondent is shown in this survey the frequency of female
employees was 34% and the frequency for male employees were 66%. It is shown that
majority employees were females.
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Table 1: Descriptive Statistic of Respondents

5021

Gender

FRE PER VP CP
Female 101 34.0 34.0 34.0
Male 196 66.0 66.0 100.0
Companies
International Steel Ltd 95 32.0 32.0 32.0
Shield Corporation Ltd 167 54.5 54.5 86.5
Service Industries Ltd 40 13.5 13.5 100.0
Total 297 100.0 100.0

*Frequency (FRE)
* Percent (PRE)
*Valid Percent (VP)

*Cumulative Percent (CP)

The Table 2 represents distribution of scores for the data, measures of central tendency
and dispersion for Strategic entrepreneurship management (SEM), Supply chain management
(SCM) andOrganizational Performance (OP)

Table 2: Descriptive StatistiSC of Responses

SEM* SCM* OP*

N Valid 297 297 297
Missing 0 0 0

Mean 3.9801 3.8384 3.8522
Std. Error of Mean .04087 04294 .03741
Median 4.0909 3.8333 3.8889
Mode 4.27 4.00 4.44
Std. Deviation .70435 .74010 .64478
Variance 496 548 416
Skewness -1.346 -.904 -1.035
Std. Error of Skewness 141 141 141
Kurtosis 2.274 1.456 1.787
Std. Error of Kurtosis .282 282 282
Range 3.45 4.00 3.78
Minimum 1.55 1.00 1.22
Maximum 5.00 5.00 5.00
Sum 1182.09 1140.00 114411
* Strategic entrepreneurshiy
management

* Supply chain management (SCM)
* Organizational Performance (OP)
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Reliability & Validity

In Table 3 shows the internal consistency of the items. It checks whether the values
obtained are reliable. Testing for internal consistency was done in two phase the first phase
was the pilot testing phase, in which we verified whether the instrument used is reliable for
further processing. In pilot testing none of the item was considered for removal and we further
collected the data on the instrument. The internal consistency in both stages for each construct
was reliable for further analysis.

Table 3: Internal Consistency

Pilot Test N of Items Final Test N of ltems

SEM 0.845 16 0.871 11
SCM 0.745 14 0.804 14
OP 0.758 6 0.799 6

Correlation
Table 4 displays the values of correlation for each construct in instrument.

Table 4: Correlation

SEMSCMOP

Pearson Correlatiorl
SENSIg. (2-tailed)

N 297

Pearson Correlatior.965 1
SCNSig. (2-tailed) 000

N 297 297

Pearson Correlatior.877.958"1
OP Sig. (2-tailed)  .000 .000

N 297 297 29

Inferential Analysis

The researcher utilized the version 24 of SPSS package to do inferential analysis of the
data. The null hypothesis was tested in SPSS package to find out whether there is a
relationship between the independent and the dependent variables. Following table shows the
overall influence of independent variables sustainable entrepreneurship and supply chain
collaboration on the dependent variable organizational performance. The R Value in Model 2
shows the coefficient representing multiple correlations which is 0.354. It indicates that the
change in independent variables sustainable entrepreneurship and supply chain collaboration
creates the change in dependent variable. However it doesn’t indicate the direction of change
towards negative or positive. Similarly the value for R Square displayed in the second row
depicts the coefficient of determination which is .125 percent. R square represents the
proportion of variance in the dependent variable caused by the independent variables.

Table 5: Model Summary
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Model R R Square Adjusted FStd. Error o
Square the Estimate
1 .360° 130 121 73213
2 354° 125 120 73263

a. Predictors: (Constant), SEM,SCM

The table 5 represents the Analysis of VVariance (ANOVA) and displays that the model
is fit for regression analysis. The value for the F ratio describes that the independent variable
Strategic Entrepreneurship and sustainable supply chain management significantly influence
the dependent variable organizational performance F (2, 294) = 21.088, p < .000. In other
word we can presume that the regression model is fit for data analysis.

ANOVA Analysis

Table 6: ANOVA

Model Sum of Squaredf Mean Square F Sig.

Regression 23.388 3 7.796 14,545 000"
1 Residual 157.053 293 536

Total 180.441 296

Regression 22.638 2 11.319 21.088 .000°
2 Residual 157.803 294 537

Total 180.441 296

a. Dependent Variable: OP
b. Predictors: (Constant), SEM,SCM

The impact of independent variables strategic entrepreneurship and sustainable supply
chain has been depicted in Table 6 on organizational performance.

Organizational Performance = 1.744 + (.314 x SEM) + (.230 x SCM)

Therefore is safe to say that the variable strategic entrepreneurship and sustainable
supply chain management have significant and positive effect on the dependent variable
organizational performance OP, p < .05.

Table 7: Coefficients

Unstandardized Standardized Collinearity
Model  Coefficients Coefficients t Sig. StatistiSC

B Std. Error Beta Tolerance  VIF
(Constant1.589 .382 4.16:.000
SEM 294 073 249 4.03¢.000 781 1.281
"OP .083 .070 .069 1.18:.238 .883 1.132
SCM 213 .094 137 2.26:..024 .807 1.239
(Constant1.744 .358 4.86¢.000
SEM 314 071 .266 4.42¢.000 .825 1.212
SCM 230 .093 148 2.46..014 .825 1.212
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a. Dependent Variable: OP

Table 10 represents the status of all construct of the instruments with their values for
acceptance and rejection.

Summary of Hypothesis

Table 8: Summary of Hypotheses

No. Hypotheses Sig value  Status

H, There is no re_Iatlon between strategic entrepreneurship management 014 Rejected
and organizational performance

H, There is no relation between SSCM and organizational performance .000 Rejected

Conclusion

The researcher made a two main hypothesis for answering the proposed research
questions. SSCM, SE were the independent variable while organizational performance was
dependent variable of the study. The effect of SSCM, SE was also observed. The overall
results indicate that SE and SSCM significantly effects organizational performance in
manufacturing of Karachi.

By combining theories of entrepreneurial competencies and strategic behavior, this
research advances the field of study by finding that a larger set of competencies reduces the
possibility for the entrepreneur to adopt reactive strategic behavior when adapting his
company to the environment. This is just a starting point for the necessary deepening of the
relationship between characteristics of entrepreneurial behavior and the organization's strategy.

The findings of this study have important political and practical implications as
well. Entrepreneurship is one of the main promoters of socioeconomic development, as it
increases the economy's dynamics and contributes to social well-being through innovation in
products and services that solve human needs. In this sense, promoting a culture of fostering
entrepreneurship is essential, especially for developing nations.

If it is clear that entrepreneurial skills provide more consistent strategic behavior and
that these can be developed through training methods and accumulated experience, developing
public policies for empowering emerging and established entrepreneurs can reduce the
chances of failure. small enterprises and stimulate a more entrepreneurial culture, especially in
emerging countries.

Discussion

Our first null hypothesis was that SSCM has no impact on organizational performance
failed to get accepted. Significant relation between SSCM and organizational performance was
established. The second null hypothesis was made to analyze the influence of dispatching
waste on waste reducing practices. The influence of SE was found significant with
organizational performance. The evidence to this was provided by For Ferro, Bonacelli and
Assad (2006) the dimensions of sustainable entrepreneurship have caused organizations to
rethink their business modeling based on its principles. Similarly, Almeida and Kruglianskas
(2008); Leite, Silva and Menezes (2009); Parrish (2010); Orsiolli and Nobre (2015) emphasize
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that sustainable entrepreneurship by aggregating varies dimensions causes market
opportunities to be expanded.

Strategy is crucial to the good performance of any business. The point is to discuss
how companies enjoy sustainable entrepreneurship to plan or articulate their strategies. Thus,
organizations can use sustainable entrepreneurship as an opportunity for competitive strategies
to the development of your business. In this context, Eisenhardt (1999) highlights that strategy
is constituted in the decision-making process by companies, based on collective intuition. On
the other hand, Amaral, Nassafi and Hashimoto (2011) emphasize that the strategy arises from
the analysis of the environment, to create competitive advantages considering the available
resources. For the authors Quinn (1980); Azevedo (1997) and Jain (2000) Strategies are the
standards of policies or plans that are part of the company's objectives and mission, aiming at a
perspective of the type of business of the organization. In this sense, Alday (2000, p. 13)
defines strategy as “a continuous and interactive process that aims to maintain an organization
as a set appropriately integrated with its environment”. That is, the strategy must consider in
its essence sustainable aspects such as: economic, social and ecological, so that organizations
can have a competitive strategy and survive in a market of constant change.

Moreover, According to Moreira, Lima and Totaro (2014); Freita and Teixeira (2014),
the concept of sustainable entrepreneurship is related to the exploration and creation of new
ventures by the entrepreneur that enable gains through solutions to environmental and social
problems. Therefore, the proximity of entrepreneurship with sustainable development comes
from organizational studies as a binding component; that in turn companies are indispensable
tools for the entrepreneur for value addition. Thus, sustainable entrepreneurship spells out
environmental extensions and social issues within a single organization.

Miles and Snow (1978) corroborate that companies conceive relatively stable strategic
behaviors in order to align the organization with the environmental conditions established by
management. Strategy is an indispensable element in organizational survival, as it constitutes a
conceptual construct of elaboration and formalization that underpins the essential bases of the
business model. Without knowing the strategy that will be adopted, it is impossible to design
the right business architecture.

In short, sustainable entrepreneurship aims to contribute to the creation of sustainable
business models that meet its principles and practices, adding values to society and the
environment. Therefore, organizations need to develop competitive strategies that have
sustainable entrepreneurship in their scope, seeking to dialogue the dimensions of sustainable
entrepreneurial activities with the company's products / services, vision, mission and values.

Limitations

The data collected has reduced generalizability to the limited number of participant and
a limited number of organizations selected for the study. The research needs a higher number
of data for more effective results.

Recommendations

Supply Chain activities are one of the most important arms of organization. So
optimizing them is one of the key challenges. It is important to train operational staff of
manufacturing in Karachi in the application of total quality tools. Moreover, creating working
groups focused on certain aspects of manufacturing operation such as inventory accuracy,
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breakdowns, thefts, productivity of handling equipment and labor, combating the hive effect,
among others.

Investing in the knowledge of the supply chain management procedures will be
fundamental to the occurrence of positive changes. In addition, training courses and lectures
can serve as ways of engaging employees, making them feel an integral part of the company
and still being aware of what can be applied on a daily basis that can generate impressive
results.

Construction sites can and should rely on productive and well-planned layouts. The
physical layout should be designed in order to help communication between professionals in
each sector. In this way, there will be an increase in the productivity of the employees and an
improvement in the safety of the work. A planned layout can mean understanding the work as
a process, taking into account all the management involved in construction.

After applying and sustaining the principles mentioned above, the organization must
constantly seek innovation and continuous improvement, and consequently perfection in the
processes of waste disposal and value creation. In this way, only activities that add value must
be present in the processes location and put away in the designated location without delay or
storing it.

GSJ© 2020
www.globalscientificjournal.com



GSJ: Volume 8, Issue 2, February 2020
ISSN 2320-9186 5027

References

Ahmad, NH, T. Ramayah, C. Wilson, and L. Kummerow (2010).1s entrepreneurial
competency and business success relationship contingent upon business
environment? A study of Malaysian SMEs. International Journal of Entrepreneurial
Behavior & Research, v. 16, no. 3, p. 182-203,

Astley, WG and, AH Van de Ven. Debates and central perspectives in the theory of
organizations. Business Administration Journal, v. 45, no. 2, p. 52-73, 2005. [ Links ]

Barney, J. B. (2012). Purchasing, supply chain management and sustained competitive
advantage: The relevance of resource-based theory. Journal of supply chain
management, 48(2), 3-6.

Barney, J. B. (2012). Purchasing, supply chain management and sustained competitive
advantage: The relevance of resource-based theory. Journal of supply chain
management, 48(2), 3-6.

Beske, P. (2012). Dynamic capabilities and sustainable supply chain
management. International Journal of Physical Distribution & LogistiSC
Management, 42(4), 372-387.

Beske, P. (2012). Dynamic capabilities and sustainable supply chain
management. International Journal of Physical Distribution & LogistiSC
Management, 42(4), 372-387.

Blageski Junior, EJ Strategic behavior, environmental monitoring and performance in small
car retailers. Master Dissertation, University of Vale do Itajai.

Cancellier, ELPL The monitoring of competitors in the small company: a case study in Santa
Catarina company. Contextus-Contemporary Journal of Economics and Management,
v. 11, no. 1, p. 25-38, 2013.

Chell, E. CHELL, Elizabeth. Review of skill and the entrepreneurial process. International
Journal of Entrepreneurial Behavior & Research, v. 19, no. 1, p. 6-31, 2013.

Christopher, M., & Ryals, L. (1999). Supply chain strategy: its impact on shareholder
value. The international journal of logistiSC management, 10(1), 1-10.

Christopher, M., & Ryals, L. (1999). Supply chain strategy: its impact on shareholder
value. The international journal of logistiSC management, 10(1), 1-10.

Claycomb, C., Droge, C., & Germain, R. (1999). The effect of just-in-time with customers on
organizational design and performance. The International Journal of LogistiSC
Management, 10(1), 37-58.

Claycomb, C., Droge, C., & Germain, R. (1999). The effect of just-in-time with customers on
organizational design and performance. The International Journal of LogistiSC
Management, 10(1), 37-58.

Cooley, L. COOLEY, Lawrence. Entrepreneurship training and the strengthening of
entrepreneurial performance. Final Report Contract No. DAN-5314-C-00-3074-
00. Washington: USAID, 1990.

GSJ© 2020
www.globalscientificjournal.com


javascript:void(0);

GSJ: Volume 8, Issue 2, February 2020
ISSN 2320-9186 5028

wth rate relationship. Entrepreneurship theory and practice, 30(1), 57-81.

DeSarbo, WS, AC Di Benedetto, and M. Song. Evaluating SBU Heterogeneity: Comparing
the Miles and Snow Strategic Framework against Alternative Quantitative Modeling
Approaches. In: Organizational Strategy, Structure, and Process: A Reflection on the
Research Perspective of Miles and Snow, conference co-sponsored by Cardiff
University and the Economic and Social Research Council, Cardiff, Wales. 2008.

DeSarbo, WS, CA Di Benedetto, and, I. Sinha. DESARBO, Wayne S .; ANTHONY DI
BENEDETTO, C .; SINHA, Indrajit. Revisiting the Miles and Snow strategic
framework: uncovering interrelationships between strategic types, capabilities,
environmental uncertainty, and firm performance. Strategic Management Journal,
V. 26, no. 1, p. 47-74, 2005. [ Links ]

Feuerschiitte, SG and CK Godoi. FEUERSCHUTTE, Simone Ghisi; GODOI, Christiane
Kleinubing. Competences of hotel entrepreneurs: a study from the methodology of
oral history. Tourism-Vision and Action, v. 10, no. 1, p. 39-55, 2008. [ Links ]

Fleury, MTL and A. Fleury. Building the concept of competence. Journal of Contemporary
Management, v. 5, no. SPE, p. 183-196, 2001. [ Links ]

Gallas, JC, Cancellier, IS. LPL, Vargas, SML, and, Rossetto, CR Strategic Behavior in the
Beauty and Aesthetics Sector Based on Miles and Snow Typology. Organizations in
Context Magazine, 11 (22), 119-141, 2015. [ Links ]

Gardelin, JP, Rossetto, CR, and Verdinelli, MA The relationship between environmental
uncertainty and strategic behavior in the perception of small business
managers. Journal of Administration, 48 (4), 702-715, 2013. [ Links ]

Ghobril, AN and RG Moori. Strategic alignment between capital goods and food industries:
an analysis based on Miles & Snow. Management & Regionality, v. 25, no. 73, 20009.
[ Links ]

Gimenez, FA, C. Pelisson, EG Kriger, and, P. Hayashi Jr. Small Business Strategy: An
Application of the Miles and Snow Model. Journal of Contemporary Management,
V. 3,Nn0. 2, p. 53-74, 1999. [ Links ]

Golicic, S. L., & Smith, C. D. (2013). A meta-analysis of environmentally sustainable supply
chain management practices and firm performance. Journal of supply chain
management, 49(2), 78-95.

Grant, R. M., & Baden-Fuller, C. (2004). A knowledge accessing theory of strategic
alliances. Journal of management studies, 41(1), 61-84.

Hair, JF, Black, WC, Babin, BJ, Anderson, RE and Tatham, RL Multivariate data
analysis. Porto Alegre, RS: Bookman Editora, 2009. [ Links ]

Hakala, H. (2011). Strategic orientations in management literature: Three approaches to
understanding the interaction between market, technology, entrepreneurial and
learning orientations. International Journal of Management Reviews, 13(2), 199-217.

Handfield, R., Petersen, K., Cousins, P., & Lawson, B. (2009). An organizational
entrepreneurship model of supply management integration and performance

GSJ© 2020
www.globalscientificjournal.com


javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);

GSJ: Volume 8, Issue 2, February 2020
ISSN 2320-9186 5029

outcomes. International Journal of Operations & Production Management, 29(2),
100-126.

Hitt, M. A. (2011). Relevance of strategic management theory and research for supply chain
management. Journal of Supply Chain Management, 47(1), 9-13.

Hunt, S. D., & Davis, D. F. (2008). Grounding supply chain management in
resource-advantage theory. Journal of supply chain management, 44(1), 10-21.

Jain, RK Entrepreneurial Competencies: A meta-analysis and comprehensive
conceptualization for future research. Vision, v. 15, no. 2, p. 127-152, 2011. [ Links ]

Judge, W. Q., & Douglas, T. J. (1998). Performance implications of incorporating natural
environmental issues into the strategic planning process: An empirical
assessment. Journal of management Studies, 35(2), 241-262.

Le Boterf, G. Developing the competence of professionals. Porto Alegre, RS: Artmed, 2003.
[ Links ]

Lenzi, FC Corporate entrepreneurs in large companies in the mechanical, metallurgical and
electrical / communication sectors in Santa Catarina: a study of the association
between psychological types and recognized entrepreneurial skills, Doctoral Thesis,
University of S&o Paulo, 2008. [ Links ]

Li, S., Ragu-Nathan, B., Ragu-Nathan, T. S., & Rao, S. S. (2006). The impact of supply chain
management practices on competitive advantage and organizational
performance. Omega, 34(2), 107-124.

Lizote, SA and MA Verdinelli. Entrepreneurial skills: a study with administrative employees
of a food business. Contemporary Thought in Business Magazine, v. 8, no. 1, 2014.
[ Links ]

Logan, M. S. (2000). Using agency theory to design successful outsourcing relationships. The
International Journal of LogistiSC Management, 11(2), 21-32.

Martins, LAV and, Flores, LCDS Strategic behavior of hotel managers in the Itajai Valley /
Santa Catarina. Hospitality Magazine, 14 (2), 01-23, 2017. [ Links ]

McClelland, DC Achievement-motivation can be developed. Harvard business review, v. 43,
no. 6, p. 6- & 1965. [ Links ]

McClelland, DC N achievement and entrepreneurship: A longitudinal study. Journal of
Personality and Social Psychology, v. 1, no. 4, p. 389, 1965. [ Links ]

Mentzer, J. T., Stank, T. P., & Esper, T. L. (2008). Supply chain management and its
relationship to logistiSC, marketing, production, and operations management. Journal
of business logistiSC, 29(1), 31-46.

Middleton, KW and A. Donnellon. Personalizing entrepreneurial learning: A pedagogy for
facilitating the know why. Entrepreneurship Research Journal, v. 4, no. 2, p. 167-204,
2014. [ Links ]

Miles, RE, CC Snow, AD Meyer and HJ Coleman. Organizational strategy, structure, and
process. Academy of management review, v. 3, no. 3, p. 546-562, 1978. [ Links ]

GSJ© 2020
www.globalscientificjournal.com


javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);

GSJ: Volume 8, Issue 2, February 2020
ISSN 2320-9186 5030

Min, S., & Mentzer, J. T. (2004). Developing and measuring supply chain management
concepts. Journal of business logistiSC, 25(1), 63-99.

Mitchelmore, S. and J. Rowley. Entrepreneurial competencies: a literature review and
development agenda. International journal of entrepreneurial Behavior & Research,
v. 16, no. 2, p. 92-111, 2010. [ Links ]

Nassif, VMJ, T. Andreassi, and F. Simdes. Entrepreneurial skills: are there differences
between entrepreneurs and intrapreneurs? RAI Journal of Management and
Innovation, v. 8, no. 3, p. 33-54, 2011. [ Links ]

Oke, A., Prajogo, D. I., & Jayaram, J. (2013). Strengthening the innovation chain: The role of
internal innovation climate and strategic relationships with supply chain
partners. Journal of Supply Chain Management, 49(4), 43-58.

Parnell, JA Uncertainty, generic strategy, strategic clarity, and performance of retail SMEs in
Peru, Argentina, and the United States. Journal of Small Business Management, v. 51,
no. 2, p. 215-234, 2013. [ Links ]

Paulraj, A. (2011). Understanding the relationships between internal resources and
capabilities, sustainable supply management and organizational sustainability. Journal
of Supply Chain Management, 47(1), 19-37.

Peters, N. J., Hofstetter, J. S., & Hoffmann, V. H. (2011). Institutional entrepreneurship
capabilities for interorganizational sustainable supply chain strategies. The
International Journal of LogistiSC Management, 22(1), 52-86.

Ralston, P. M., Blackhurst, J., Cantor, D. E., & Crum, M. R. (2015). A structure—conduct—
performance perspective of how strategic supply chain integration affects firm
performance. Journal of Supply Chain Management, 51(2), 47-64.

SANCHEZ, J. The influence of entrepreneurial competencies on small firm
performance. Latin American Journal of Psychology, v. 44, no. 2, p. 165-177, 2012.
[ Links ]

SARWOKO, E. Growth strategy as a mediator of the relationship between entrepreneurial
competencies and the performance of SMEs. Journal of Economics, Business &
Accountancy, v. 19, no. 2, p. 219-226, 2016. [ Links ]

Say, JB A Treatise on Political Economy or Production, Distribution and Consumption of
Wealth. New York, NY: Augustus M. Kelley, 1803. [ Links ]

Schumpeter, JA Change and the entrepreneur: Postulates and patterns for entrepreneurial
history. Cambridge, MA: Harvard University Press, 1949. [ Links ]

Souza, MAM and Teixeira, RM Entrepreneurial skills in franchises: multicase study in
Sergipe. REGEPE-Journal of Entrepreneurship and Small Business Management, v. 2,
no. 2, p. 3-31, 2013. [ Links ]

Stank, T. P., Davis, B. R., & Fugate, B. S. (2005). A strategic framework for supply chain
oriented logistiSC. Journal of Business LogistiSC, 26(2), 27-46.

Tipu, S. A. A., & Fantazy, K. (2018). Exploring the relationships of strategic entrepreneurship
and social capital to sustainable supply chain management and organizational

GSJ© 2020
www.globalscientificjournal.com


javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);
javascript:void(0);

GSJ: Volume 8, Issue 2, February 2020
ISSN 2320-9186 5031

performance. International Journal of Productivity and Performance
Management, 67(9), 2046-2070.

Walker OC Jr., HW Boyd Jr., J. Mullins and Larréché, JC Marketing Strategy: Planning and
Implementation. Homewood, IL: Irwin / McGraw-Hill, 2003. [ Links ]

Zacharia, Z. G., Nix, N. W., & Lusch, R. F. (2009). An analysis of supply chain
collaborations and their effect on performance outcomes. Journal of business
logistiSC, 30(2), 101-123.

Zampier, MA and ARW Takahashi. Entrepreneurial skills and entrepreneurial learning
processes: conceptual research model. Ebape notebooks. BR, v. 9, 2011. [ Links ]

Zarafian, P. The competence model: historical trajectory, current challenges and
proposals. S&o Paulo, SP: Editora Senac, 2004. [ Links ]

GSJ© 2020
www.globalscientificjournal.com


javascript:void(0);
javascript:void(0);
javascript:void(0);

	Introduction
	Methodology
	Reliability & Validity
	Correlation
	Inferential Analysis
	ANOVA Analysis
	Summary of Hypothesis
	Conclusion
	Discussion
	Limitations
	Recommendations
	References



